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Interview Information Sheet

Loren Weisman, Brand Communications and Optics Strategist. For media professionals,
public relations, and content creators, producers, journalists, publicists, editors, on air
talent, bloggers, reporters, podcasters, influencers, and researchers looking for an
individual for an interview, commentary, opinion or differing views. This includes but is
not limited to TV, radio, print, podcasts, blogs and other earned and no fee media
placement opportunities.

Short bio

Loren Weisman is a Brand Communications and Optics Strategist based in Orlando, Florida,
working worldwide. He keeps a focus on the communication, connotations, engagement,
compliance and stability of each brand, persona or product.

Weisman's speaking and talks focus on authentic and authoritative messaging strategies,
marketing perceptions, audience optics and humble personalized engagement methods.
Weisman is able to help authentically sound people seed their visions in good soil.

His background includes work as a drummer and producer on over 700 albums, television
production credits with ABC, NBC, FOX, CBS and TLC, and consulting roles across a range of
industries. He has authored four books. Three are published under his own name, including
Music Business For Dummies from John Wiley and Sons, and The Artist's Guide to Success in
the Music Business from Greenleaf Book Group. The fourth is published under a pen name, a
separation of author identity from subject matter that he discloses rather than hides.

Interview views

Ininterviews, Loren shares authentic, humble subjective and insult free viewpoints mixed
with his authority and experience, in order to cover an array of topics in an inviting and
engaging style that is media friendly.
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Lorenis happy to comment and discuss other topics as well, but will only accept interviews
where he is sure that he can lend authenticity and authority to a conversation. Loren will
also happily recommend others that might suit a topic request that he is not

completely clear on.

Core links

Website lorenweisman.com

About and full bio lorenweisman.com/about-loren-weisman/
Speaking and talk titles lorenweisman.com/speaking/

Services lorenweisman.com/services/

Podcast, Wait What Really OK |orenweisman.com/wait-what-really-ok/

Books lorenweisman.com/music-business-for-dummies/
Promo photos for press lorenweisman.com/2025/03/20/8x10-promo-photo/
Travel information lorenweisman.com/2025/03/10/

communications-strategist-travel/

Contact lorenweisman.com/contacting-me/

Topics for interview and commentary

Below are the top tier, secondary tier and tertiary tier topics that Loren Weisman engages on
with the most strength, from substantiated opinions to educating to
explaining to commentary.

Top tier topics

» True and false messaging methods in arts, entertainment, books, TV and media.
» Negative, penalizing and claim messaging in sales.

» The new prompting culture and the Al and plagiarism problems.

« Comparison, competition, compliance and connotations in messaging.

» Narrative, brand and storytelling foundations.

* Intention vs perception in messaging and advertising.
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Optics and compliance of subjective and objective messaging.

Internet messaging and differentiating popularity from authority.

The stability, security and oversaturation of words in publicity and promotion.

Pre-packaged, prompted, templated and false brands causing problems.

Second tier topics

Understanding messaging and how many are missing the mark.
How thinking politically in communication can help your business messaging.
Online compliance, the changes coming our way and what to do now.

Intention vs perception communication with customers and clients.

Humble opinion vs forced claim communication in your messaging and marketing.

Why it's more expensive to promote when a brand doesn't have correct messaging.

How messaging and marketing works for some and does not work for others.

Understanding the oversaturated and under accountable messaging in media today.

The problem with listening to the life coach and motivational types.

Building a transparent authority foundation instead of the expert and guru
ego proclamations.

Tertiary tier topics

Differentiating steps and actions to separate those with authority from those with none.

How endurance content communication can create authentic engagement.

How do you execute a three audience concept messaging style.

How the 25 percent to 75 percent missing story hype can harm your business.

How humility can beat hype, Al prompts, claims and reach farther today.
Learning to audit, revise and reset your messaging to individually suit you.

ldentifying the expired experts, self professed experts and the one time
success coaches.
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» Basic and foundational formats and formulas of online messaging.
» Building a sound and secure foundation for a brand, its story and its authority.

* Online reputation management and preventative maintenance actions.

Communication under pressure and contested narratives

A second body of work, drawn from documenting and analyzing high conflict
communication. These sit outside the marketing conversation and suit interviews on family,
law, faith, mental health, technology and personal resilience as readily as business ones.

» The deflective and evasive communication patterns people use to avoid answering, how
to recognize them and how to respond without escalating.

* Why calm gets read as weakness, and what it costs to respond rather than react.

» Clarity over comfort as a discipline: saying the harder accurate thing instead of the
easier vague one.

» Structure over spin. Why an organized record outlasts a better told story.

» Protecting a narrative you do not control, when someone else is telling your
story for you.

» Documenting a conversation so the record survives the retelling.

» Restricted language: the words and phrases that quietly destroy credibility, and the
categories they fall into.

» Writing to be read by someone who is looking for a reason to dismiss you.

» Objective facts against subjective feelings, and why the argument is usually about
which one counts.

» Boundaries built on consistency rather than rewards, shortcuts or ultimatums.
* Whatit means to refuse the bait, and why refusing it is read as provocation.

» Using artificial intelligence to prepare a document rather than to write it, and
where that line sits.

* Holding a professional accountable without becoming the problem yourself.

» Transparency over secrecy, and the difference between privacy and concealment.
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» Love over anger as a communications position, not a sentiment.
* Why the loudest version of a story travels first, and what to do about it.
* Recognizing a repeating pattern early, and the cost of naming it too late.

* Preserving records when messages are deleted, edited or disappear.

Technical interview information

» Loren has over 25 years of experience in the media and understands how
interviews work.

* Heknows the cues to stop, understands you do not wear green, and knows the focus is
always on the story and the host, not him.

« Loren frames all answers with subjectivity, does not use bad language and does not raise
his voice. Loren does not interrupt hosts or other guests.

» Lorenwill clearly differentiate subjective opinions from objective and proven facts.

* Heisthere to help add authority and expertise, not to use an interview
for self promotion.

» Forvideo, heis available in full suit and tie, down to relaxed casual. Please request the
look you are after in advance of the interview.

» Forhome video interviews, Loren has access to a green screen, a quiet room and lights.
» Loren never self promotes during interviews and stays on topic and discussion.

» Unless asked to share, Loren does not take pictures or film himself being interviewed,
and does not exploit or share any interviewing situation in any way, shape or form.

» Loren will follow the promotional guidelines or standards requested of an interview, and
will not discuss the interview topic, interviewer or media outlet unless asked to do so.

* Heunderstands holding on to a story and making sure it is not shared until the
chosen news cycle.

» For higher echelon and larger interviews and media opportunities, Loren is happy to
discuss and agree to exclusivity with a given source, as well as a fair wait time before
appearing on a competitive media group. These are on a case by case basis.
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» Lorenretains the right to share or not share interviews after they have aired, on his
website and social media, if he chooses.

« Thereis noPowerPoint, no screen and no slide deck. In small and mid sized rooms he
needs no microphone. In larger rooms, handheld or lapel.

Contacting Loren
Phone +1-850-391-8053
Email speaking@lorenweisman.com
Web LorenWeisman.com
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